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By	Allison	CacichUpdated	March	12	2020,	4:43	p.m.	ETSource:	MTVThanks	to	MTVs	latest	reality	series,	The	Busch	Family	Brewed,	audiences	are	getting	to	know	a	branch	of	the	famous	brewing	dynasty	Anheuser-Busch.But	what	many	fans	dont	know	is	that	the	St.	Louis-based	clan	no	longer	owns	Budweiser,	Michelob,	or	any	of	the	companys	other
brands.	Their	shares	were	sold	in	a	$52	billion	deal	that	was	signed	more	than	a	decade	ago.	Heres	how	the	barons	of	beer	lost	their	empire.Article	continues	below	advertisementAs	it	turns	out,	the	descendants	of	Adolphus	Busch	didnt	have	much	of	a	choice.	In	June	2008,	Belgian-Brazilian	brewing	company	InBev	offered	to	buy	the	business	for	$46
billion	in	an	effort	to	consolidate	four	of	the	worlds	largest	beer	companies	under	one	roof.Source:	Getty	ImagesArticle	continues	below	advertisementMost	members	of	the	Busch	family,	who	had	been	at	the	helm	for	over	150	years,	vehemently	opposed	the	takeover,	but	given	that	they	owned	less	than	five	percent	of	shares	at	the	time,	they	were
unable	to	block	the	sale.Still,	Anheuser-Busch	rejected	InBevs	initial	proposal,	later	striking	a	deal	for	$70	per	share	in	July	2008.	InBev	became	Anheuser-Busch	InBev	(commonly	referred	to	as	AB	InBev),	and	its	brand	portfolio	currently	includes	Budweiser,	Corona,	Stella	Artois,	Beck's,	Hoegaarden,	Leffe,	and	Goose	Island,	among	other	popular
labels.According	to	a	2016	profile	by	Forbes,	the	Busch	fortune	sits	at	$13.4	billion,	and	is	distributed	among	an	estimated	30	heirs	one	of	which	is	MTV	star	Billy	Busch	Sr.,	the	great-grandson	of	Adolphus	Busch.Article	continues	below	advertisementSource:	Getty	ImagesThough	the	father	of	seven	opened	his	own	beer	company,	William	K.	Busch
Brewing	Co.,	in	2011,	it	shut	down	this	past	July	"due	to	the	market	demand,"	Billy	explained	in	a	statement."I	want	to	thank	all	of	our	customers,	retailers,	suppliers,	and	vendors	who	have	supported	us	over	the	last	eight	years,"	he	added.	"Ive	always	been	passionate	about	brewing	because	its	in	my	blood.	I	hope	to	one	day	return	to	this	great
American-led	industry."Article	continues	below	advertisementIn	1981,	the	then	22-year-old	was	accused	of	biting	a	mans	ear	during	a	bar	fight,	but	prosecutors	declined	to	press	charges	(it	pays	to	be	rich	and	White).	A	year	later,	Billy	was	charged	with	assault	following	an	incident	involving	a	fast	food	worker.Source:	InstagramArticle	continues
below	advertisementHe	allegedly	hit	one	of	the	drive-thru	employees,	but	was	ultimately	acquitted	after	testifying	that	the	supposed	victim	had	made	an	obscene	remark	about	Billys	mother,	Trudy	Busch.In	2018,	the	businessman	pled	guilty	to	a	peace	disturbance	charge	after	reportedly	pushing	an	11-year-old	boy	into	a	wall.	He	claimed	to	be
defending	his	son,	Peter,	who	was	also	in	sixth	grade	at	the	time.Meanwhile,	Billys	older	brother,	Peter	Busch,	accidentally	shot	and	killed	one	of	his	friends	in	1976.	He	pled	guilty	to	manslaughter	and	received	only	five	years'	probation.	He	also	shot	himself	in	the	leg	while	practicing	quick	draws	on	the	familys	estate.You	cant	make	this	stuff	up.	New
episodes	of	The	Busch	Family	Brewed	air	Thursdays	at	9	p.m.	ET	on	MTV.Latest	Entertainment	News	and	UpdatesBelgian-Brazilian	brewer	InBev	is	to	swallow	Anheuser-Busch	in	a	$52	billion	takeover	creating	the	world's	biggest	brewer,	the	companies	said	July	14.	After	having	resisted	offers	from	InBev	for	a	month,	the	Anheuser-Busch	board	finally
agreed	on	July	13	to	accept	a	sweetened	bid	that	had	been	raised	to	$70	a	share	in	cash	from	$65.While	capping	Anheuser's	roughly	150	years	of	independence	as	a	premier	American	brewer,	the	deal	creates	not	only	the	world's	largest	beer	company	but	one	of	the	top	five	consumer	goods	groups	in	the	world.	The	new	company	would	have	net	sales
of	about	$36	billion	a	year,	offering	consumers	about	300	brands,	including	Anheuser's	Budweiser	and	Bud	Light	and	InBev's	Stella	Artois	and	Beck's.InBev	chief	executive	Carlos	Brito,	a	tough	48-year-old	Brazilian	known	for	cutting	costs,	is	to	lead	the	new	company,	which	will	be	called	Anheuser-Busch	InBev.By	merging,	the	companies	said	they
expect	to	save	1.5	billion	euros	annually	from	2011	through	synergies	and	that	the	tie-up	will	begin	adding	to	earnings	from	2010.	"This	combination	will	create	a	stronger,	more	competitive	global	company	with	an	unrivaled	worldwide	brand	portfolio	and	distribution	network,	with	great	potential	for	growth	all	over	the	world,"	Brito	said.With	a
takeover,	InBev,	which	already	claims	the	title	of	the	world's	biggest	beer	maker,	would	create	close	to	a	$100	billion	business	in	the	most	ambitious	act	of	corporate	consolidation	since	last	year's	credit	crunch	shook	the	markets.The	bid	for	Anheuser-Busch	had	stirred	fierce	opposition	in	the	150-year-old	company's	home	state	of	Missouri	where
Governor	Matt	Blunt	has	called	the	prospect	of	a	foreign	takeover	"deeply	troubling."	But	many	U.S.	shareholders	in	Anheuser,	including	billionaire	investor	Warren	Buffett,	favored	the	deal.Brito	has	sought	to	win	over	opponents	to	the	merger	by	promising	to	make	St.	Louis	the	sprawling	company's	North	American	headquarters	as	well	as	by
vowing	not	to	close	any	U.S	.breweries	and	lifting	the	international	profile	of	Budweiser.	"With	Budweiser	as	our	global	flagship	brand,	that	will	give	us	a	great	platform	to	develop	that	brand	along	with	Beck's	and	Stella	Artois,"	Brito	said.The	global	beer	industry	has	had	a	growing	thirst	for	mergers	in	recent	years	as	brewers	struggle	to	cope	with
falling	consumption	in	traditionally	big	markets	in	developed	countries	and	soaring	prices	of	raw	materials.	After	successive	waves	of	mergers	in	recent	years,	Britain-based	SABMiller	and	Dutch	group	Heineken	have	emerged	as	the	leading	international	brewers	along	with	InBev	and	Anheuser-Busch.	InBev	was	created	by	the	2004	combination	of
Belgian	group	Interbrew	and	Brazilian	brewer	Ambev	and	since	then	has	focused	mostly	on	emerging	markets	with	a	growing	taste	for	beer.Copyright	Agence	France-Presse,	2008In	August	of	2016,	it	was	announced	that	the	Busch	family	had	sold	their	majority	stake	in	Anheuser-Busch	InBev,	the	company	that	produces	Budweiser	beer.	This	sale
marked	the	end	of	over	150	years	of	family	ownership	of	the	iconic	American	beer	brand.	So,	why	did	the	Busch	family	sell	Budweiser?	There	are	a	few	factors	that	likely	played	a	role	in	the	decision	to	sell.	For	one,	the	craft	beer	movement	has	been	growing	in	popularity	in	recent	years,	while	sales	of	big	beer	brands	like	Budweiser	have	been
declining.	This	likely	put	pressure	on	the	company	to	sell	in	order	to	stay	competitive.	Additionally,	the	family	may	have	simply	decided	that	it	was	time	to	cash	out	after	such	a	long	period	of	ownership.	Whatever	the	reasons	behind	the	sale,	it	marks	the	end	of	an	era	for	the	Budweiser	brand.	The	new	owners	will	no	doubt	be	hoping	to	turn	around
the	brands	fortunes	and	keep	it	relevant	in	the	ever-changing	beer	market.	Only	time	will	tell	if	they	are	successful.The	Busch	Family	Brewed,	a	new	reality	show	from	MTV,	focuses	on	a	branch	of	Anheuser-Buschs	well-known	brewing	dynasty.	Budweiser,	Michelob,	and	any	other	brand	owned	by	the	company	are	no	longer	owned	by	the	family.	They
were	the	recipients	of	a	$52	billion	investment	in	a	deal	that	was	completed	more	than	a	decade	ago.	The	William	K.	Busch	Brewing	Company,	owned	by	Billy	Busch,	ceased	operations	in	July.	According	to	police,	the	businessman	allegedly	pushed	an	11-year-old	boy	into	a	wall	in	2018.	Billy	Buschs	older	brother,	Peter	Busch,	accidentally	shot	and
killed	one	of	his	friends	in	1976.On	June	12,	2008,	Anheuser-Busch	announced	that	it	had	received	a	$46	billion	bid	from	InBev.	Combining	the	two	largest	brewing	companies	(based	on	revenue)	resulted	in	the	creation	of	a	company	that	brews	three	of	the	worlds	best	beers:	Bud	Light,	Budweiser,	and	Skol.There	is	no	definite	way	to	determine	what
drink	tastes	better	than	another.	Some	argue	that	Bud	Light	has	a	crisp	taste	because	it	is	lighter	than	Busch	Light.	Busch	Light	is	also	preferred	as	a	neutral	beer	with	a	smooth	finish.	Only	after	youve	tried	each	one	yourself	can	you	tell	if	it	tastes	better.A	total	of	more	than	$100	billion	was	invested	as	a	result	of	the	acquisition,	which	was
completed	in	October	2016.BUDWEISERA	CRonym	BUDWEISER	Every	soldier	who	died	in	battle	(backward	slang)	during	every	war	since	the	First	World	War.How	Did	The	Busch	Family	Lose	Budweiser?Credit:	DistractifyIn	the	1980s,	the	Busch	family	lost	control	of	Budweiser	to	InBev,	a	Belgian	company.	InBev	then	merged	with	Anheuser-Busch
in	2008,	creating	the	worlds	largest	brewing	company.	The	Busch	family	no	longer	has	any	ownership	stake	in	Budweiser.Anheuser-Busch	InBev	agreed	to	sell	its	Budweiser,	Bud	Light,	and	Michelob	beer	brands	to	Belgian	company	InBev	for	$52	billion	in	2008.	As	a	result	of	the	transaction,	Anheuser-Busch	will	remain	an	independent	beer	company.
Despite	the	fact	that	the	sale	has	been	met	with	considerable	opposition,	some	critics	argue	that	the	company	is	too	large	and	that	it	will	harm	small	craft	breweries.	Others	argue	that	the	company	is	too	entrenched	in	the	beer	market	and	that	it	will	be	difficult	for	InBev	to	duplicate	Budweisers	success.	Anheuser-Busch	InBev	is	the	worlds	largest
brewery,	with	brands	such	as	Budweiser,	Bud	Light,	Michelob,	Stella	Artois,	Corona,	and	others.	In	2008,	Anheuser-Busch	agreed	to	sell	its	Budweiser,	Bud	Light,	and	Michelob	beer	brands	to	Belgian	company	InBev	for	$52	billion.	Some	critics	claimed	that	the	deal	would	harm	smaller	craft	breweries	because	the	company	is	too	large.	Despite	the
controversy,	the	worlds	largest	brewing	company,	Anheuser-Busch	InBev,	is	still	one	of	the	most	popular	brands.How	Much	Did	Busch	Family	Sell	Budweiser	For?In	2008,	the	Busch	family	sold	Budweiser	to	InBev	for	$52	billion.Busch	Brewing	announced	the	change	on	Wednesday	in	response	to	customer	demand.	Budweiser,	a	brand	produced	and
distributed	by	Anheuser-Busch,	is	licensed	in	Canada.	The	family	had	been	in	charge	of	the	business	for	many	years	before	InBev	took	control.	Busch	said	in	a	statement	that	he	intends	to	return	to	the	brewery	industry	at	some	point.	Following	the	companys	acquisition	by	Anheuser-Busch	InBev,	SABMiller	sold	its	stake	in	MillerCoors	for	around	$12
billion.	It	is	the	first	Busch	brewery	built	in	the	last	century	and	the	first	in	more	than	a	century.	Carling,	Coors	Light,	and	Miller	Lite	are	owned	and	operated	brands	owned	and	operated	by	the	company.Coors	Banquet	Lager	Beer	is	a	golden	lager	that	is	available	in	a	variety	of	styles.	This	beer	has	a	5%	alcohol	by	volume	and	is	described	by	the
label	as	risky	and	malty	with	a	hint	of	sweetness	and	malty	refreshment.	Red	Dog	faded	into	near	obscurity	as	the	twenty-first	century	progressed.	A	full-flavored,	moderately	bitter,	and	fruity	malt	liquor,	it	is	ideal	for	sipping	on	during	the	day	or	in	the	evening.As	sanctions	against	Russia	continue	to	bite,	large	businesses	are	choosing	to	distance
themselves	from	it	in	order	to	avoid	being	punished	by	the	United	States	and	European	Union.	The	move	by	Anheuser-Busch	InBev,	which	follows	similar	decisions	by	other	multinational	companies	such	as	LOreal	SA,	Pernod	Ricard	SA,	and	Sanofi	SA,	to	end	business	with	Russian	firms,	demonstrates	how	sanctions	are	having	an	impact	on	the	global
economy.	The	sanctions	imposed	on	Iran	are	having	an	impact	on	the	global	economy,	forcing	businesses	to	make	difficult	decisions.	Budweisers	can	project,	which	sought	to	create	a	can	made	of	ultra-low	carbon	materials,	is	one	such	example.	Although	the	project	was	successful,	Anheuser-Busch	InBevs	decision	to	end	its	partnership	with	RusAl
Chemical	Technologies	raises	questions	about	the	future	of	the	relationship	between	the	two	companies.	Anheuser-Busch	InBev,	the	worlds	most	valuable	beer	brand,	has	a	market	value	of	16.17	billion	U.S.	dollars.	As	a	result	of	sanctions	imposed	on	Russia	over	the	last	year,	it	has	had	to	make	some	difficult	decisions,	such	as	terminating	business
relationships	with	Russian	firms.Does	The	Bush	Family	Own	Budweiser?Anheuser-Busch	was	a	family-owned	company	for	many	years,	but	that	is	no	longer	the	case.	Throughout	its	history,	the	Busches	family	has	held	the	position	of	CEO,	serving	from	the	companys	founding	to	2008.	When	August	Busch	IV	became	the	companys	CEO,	the	family	lost
control	after	InBev	took	over.Anheuser-busch	Sells	Cardinals	For	$2	BillionAnheuser-Busch,	one	of	the	oldest	and	most	storied	football	teams	in	the	league,	announced	today	that	it	is	selling	the	Arizona	Cards	for	approximately	$2	billion.	The	move	is	part	of	the	companys	strategy	to	concentrate	on	its	core	businesses	of	beer,	theme	parks,	and
aluminum	cans.	The	Arizona	Cards	have	been	a	part	of	the	National	Football	League	for	42	years,	and	they	have	seen	a	lot	of	change	along	the	way.	They	have	seen	a	lot	of	their	surroundings	since	relocating	from	St.	Louis	to	Phoenix.	Anheuser-Busch	has	been	a	member	of	the	Cards	for	a	long	time,	and	it	has	changed	a	lot	over	the	years.	Theyve
already	been	to	Phoenix,	St.	Louis,	and	now	Arizona.	As	part	of	their	plan	to	concentrate	on	their	core	businesses,	the	Cards	will	no	longer	be	a	part	of	them.	When	it	comes	to	alcohol	brands,	Budweiser	is	one	of	the	most	popular	in	the	world.	But	what	percentage	of	its	revenue	comes	from	Budweiser?	In	2018,	Budweiser	generated	$11.4	billion	in
revenue.	Of	that,	$5.5	billion	came	from	Budweiser	sales.	That	means	that	just	under	50%	of	Budweisers	revenue	comes	from	its	flagship	beer.	Budweiser	is	one	of	the	most	popular	beers	in	the	world,	but	it	isnt	the	only	one	that	Anheuser-Busch	InBev	sells.	The	company	also	owns	a	number	of	other	brands,	including	Corona,	Stella	Artois,	and	Becks.
In	total,	Anheuser-Busch	InBev	generated	$52.5	billion	in	revenue	in	2018.	While	Budweiser	is	certainly	a	important	part	of	Anheuser-Busch	InBevs	business,	it	isnt	the	only	thing	that	the	company	sells.	In	total,	Budweiser	accounted	for	just	under	21%	of	the	companys	total	revenue	in	2018.Advertising	claims	that	Budweiser	has	a	5	percent	alcohol
by	volume	(abv)	and	Bud	Light	has	a	4.2	percent	alcohol	by	volume	(abv).The	figures	are	prepared	in	accordance	with	international	accounting	standards.	We	deducted	excise	taxes	as	part	of	the	tax	return.	What	do	you	think	about	Anheuser-Busch	InBev	SA?	This	is	an	annual	ranking	of	the	top	500	corporations	in	the	world.	This	company	has	a	total
of	132	companies	in	the	Global	500	list.Is	Ab	Inbev	The	Largest	Beer	Company?Source:	thestarThe	company	is	known	as	AB	InBev	and	is	a	multinational	drinks	conglomerate	headquartered	in	Belgium.	It	is	the	worlds	largest	beer	brewer	both	in	terms	of	volume	and	revenue,	with	over	600	beer	brands	in	150	countries.Examine	how	beer	companies
around	the	world	are	successful	in	this	article.	The	company	owns	500	different	beer	brands,	and	it	employs	over	600	company-owned	distributors	and	wholesalers	to	sell	its	products	worldwide.	The	company	is	the	worlds	second	largest	beer	company	and	the	largest	in	Europe.	As	part	of	its	AI	strategy,	Heineken	aims	to	improve	the	customer
experience	as	well	as	advertising.	Asahi	is	the	largest	Japanese	brewery	in	terms	of	sales	volume.	Molson	Coors	Brewing	Company	is	the	second-largest	beer	company	in	the	United	States,	with	a	market	capitalization	of	more	than	$20	billion.	Their	two	segments,	which	include	those	in	Canada	and	Europe,	make	them	extremely	competitive	in	both
markets.The	Carlsberg	brewery	conglomerate	has	grown	to	become	one	of	the	worlds	largest	beer	companies,	with	over	140	different	beer	brands	under	its	belt	since	1847.	Every	year,	the	company	manages	98	high-quality	breweries	across	25	Chinese	provinces,	producing	over	20	million	kiloliters	of	beer.	China	Resources	Snow	Barrels	is	the
second	largest	beer	company	in	China,	after	Tsingtao	Brewery	Group.	BeijingYanjing	Beer	Group	is	the	fourth-largest	beer	company	in	China.	Flag	and	Castel	are	Castel	Groups	two	most	popular	beer	brands.	Africa	is	the	continent	where	the	vast	majority	of	the	companys	beer	is	produced.	With	a	global	presence	and	a	relevant	consumer	base,	the
company	has	a	presence	and	a	market	presence	in	over	130	countries.Beer	sales	set	a	new	all-time	high	in	2022,	indicating	a	surge	in	consumption.	Anheuser-Busch	InBev,	Heineken,	Carlsberg,	China	Res	Snow	Breweries,	and	Budweiser%27s	market	capitalization	was	the	largest	in	the	world.	The	combined	sales	of	these	companies	in	2022	are
estimated	to	be	approximately	54.33	billion	dollars.	They	generated	sales	of	43.54	billion	dollars	in	2008,	which	is	an	increase	of	more	than	20%	from	the	previous	year.	The	beer	industry	is	expected	to	grow	in	the	near	future,	and	these	five	companies	are	well	positioned	to	do	so.Who	Will	Be	The	Worlds	Largest	Beer	Company	In	2022?The	company,
known	as	Heineken,	will	become	the	worlds	largest	beer	company	in	2020.	Dutch	multinational	brewing	company	Heineken	is	one	of	the	worlds	largest.	One	of	the	companys	most	well-known	brands	is	Heineken.	AB	InBev	is	expected	to	be	the	worlds	largest	beer	company	by	volume	in	2021.	It	is	a	multinational	brewing	company	with	operations	in
over	100	countries.	Budweiser,	the	companys	flagship	beverage,	is	its	most	popular	brand.	China	Res	Snow	Breweries	will	be	the	worlds	largest	beer	company	by	volume	in	2022,	according	to	estimates.	The	China	Res	Snow	Breweries	Company	is	a	Chinese	brewing	company	with	operations	in	over	30	countries.	Snowbeer	is	the	brands	flagship
beverage.	What	Is	The	Market	Share	Of	Ab	Inbev?Source:	tadviserAnheuser-Busch	InBev	SA/NV	(abbreviated	as	AB	InBev)	is	a	multinational	drink	and	brewing	holding	company	based	in	Leuven,	Belgium.	The	company	is	the	largest	brewer	in	the	world	with	a	market	share	of	28.4	percent.How	Much	Money	Does	Budweiser	Make?Source:
hbplBudweiser	is	one	of	the	biggest	and	most	popular	beer	brands	in	the	world.	In	2016,	they	sold	over	250	million	barrels	of	beer.	That	same	year,	they	had	a	revenue	of	over	$43	billion.Budweiser	was	the	worlds	most	valuable	beer	brand	in	2021,	with	a	value	of	16.17	billion	U.S.	dollars.	This	brand	has	been	the	top	dog	for	the	past	three	years,	and
it	is	expected	to	remain	so	until	2022.	The	Busch	family,	which	is	worth	$13.4	billion,	drives	the	brands	value.	The	Busch	Family	Brewed	is	a	reality	television	show	produced	by	the	same	company	that	produces	The	Busch	Family.Budweiser	Is	The	Worlds	Most	Valuable	Beer	BrandAccording	to	the	World	Beer	Report	2021,	Budweiser	was	the	most
valuable	beer	brand,	with	a	market	value	of	16.17	billion	U.S.	dollars	in	2021.	It	has	been	a	top	seller	on	the	market	for	over	150	years	and	is	known	for	its	popularity	among	drinkers.	Budweiser,	a	global	beer	brand,	produces	approximately	eleven	billion	bottles	of	beer	per	year.	It	was	one	of	the	most	successful	acquisitions	in	history,	selling	$52
billion	worth	of	stock	in	2008.Budweiser	Sales	StatisticsFor	the	quarter	ending	June	30,	2022,	the	company	reported	revenue	of	$14.793	billion,	which	represents	a	20%	increase	over	the	previous	year.	In	2022,	Anheuser-Busch%27s	revenue	was	$56.804B,	representing	a	17.9%2%	increase	over	the	previous	year.	The	companys	revenue	increased	by
15%	between	2020	and	2021,	reaching	$54.304	billion.According	to	analysts,	the	global	beer	market	is	estimated	to	be	worth	$242	billion	in	2021,	with	a	2.5%	annual	growth	rate.	Budweiser	is	the	worlds	most	valuable	beer	brand,	with	a	market	value	of	$16.17	billion	in	2021.	In	second	place	was	Heineken	with	a	value	of	$14.11	billion,	while	Stella
Artois	was	third	with	a	value	of	$11.02	billion.	The	three	brands	accounted	for	more	than	70%	of	the	global	beer	brand	value.What	Is	The	Number	One	Selling	Beer	In	America?It	is	no	surprise	that	Bud	Light	is	the	most	popular	beer	on	our	list.Bud	Light	Is	The	Top	Selling	Beer	In	The	United	StatesBud	Light	and	Budweiser	have	long	been	Americas
favorite	beers.	According	to	a	MarketWatch	report,	Bud	Light	was	the	most	popular	beer	in	the	country	in	2020.	Budweiser	is	also	a	popular	beer,	but	it	is	not	as	well-known	as	Bud	Light.	The	fact	that	Bud	Light	is	a	light	beer	contributes	to	its	popularity.	Light	beers	are	frequently	preferred	by	people	because	they	are	less	filling	than	other	types	of
beers.	Furthermore,	Bud	Light	is	less	expensive	than	other	popular	beers.	The	worlds	largest	beer	company	is	Anheuser-Busch	InBev.	Budweiser	is	the	companys	most	popular	beer,	which	is	also	one	of	its	most	popular	beers.	Budweisers	beer	is	not	only	the	worlds	best-selling	beer,	but	it	is	also	the	worlds	most	valuable	beer.Which	Beer	Company
Sells	The	Most?As	of	that	year,	Anheuser-Busch	InBev	was	the	worlds	largest	beer	company,	with	sales	of	approximately	46.6	billion	U.S.	dollars	We	report	on	the	sales	of	the	worlds	leading	beer	companies	in	2021	(in	billion	U.S.	dollars)CompanySales	in	billion	U.S.	dollars	6	more	rowsIndustry.	The	Beer	Industry	Is	Growing	RapidlyBudweiser,
SABMiller,	and	Anheuser-Busch	Inbev	are	the	three	companies	that	dominate	the	beer	industry.	These	companies	control	more	than	two-thirds	of	the	global	beer	market.	Anheuser-Busch	InBev,	one	of	the	worlds	largest	beer	companies,	has	a	gross	annual	sales	of	$53	billion.	SABMiller,	the	second	largest	beer	company,	has	annual	sales	of	$32
billion.	Budweiser	is	the	third	largest	beer	company	in	the	world,	with	a	$25.6	billion	annual	revenue.	In	the	beer	industry,	these	three	companies	control	the	majority	of	the	market.	They	are	responsible	for	roughly	two-thirds	of	the	global	market.	This	indicates	that	they	are	the	most	important	players	in	the	beer	industry.	The	beer	industry	is
growing	rapidly.	Global	beer	market	is	expected	to	reach	a	value	of	$728.17	billion	by	2021.	In	2020,	a	total	of	$757.97	billion	will	be	added,	representing	a	7.4%	increase	from	the	previous	year.	The	growth	is	attributed	to	the	popularity	of	craft	beers.	There	is	a	global	thirst	for	beer.	It	is	a	highly	competitive	industry	in	the	beer	industry.	The	three
largest	beer	companies	are	all	looking	for	ways	to	increase	their	market	share.	They	are	also	attempting	to	develop	new	ways	to	attract	new	customers.	New	technologies	and	marketing	campaigns	are	being	implemented	as	part	of	their	ongoing	investment.	The	beer	industry	is	a	crucial	component	of	our	economy.	jobs	and	revenue	Advertising	costs
a	large	amount	of	money	for	beer	companies.	It	is	critical	to	promote	this	type	of	advertising	in	order	to	attract	new	customers.	Furthermore,	it	helps	to	reinforce	the	image	of	the	beer	companies.	Political	risk	is	a	part	of	the	beer	industry.	Companies	are	petitioning	governments	to	change	laws	that	they	say	are	hurting	the	industry.	Furthermore,	the
beer	industry	is	lobbying	governments	to	change	laws	that	unfairly	benefit	its	competitors.	There	are	environmental	issues	involved	in	the	beer	industry.	Several	beer	companies	are	investing	in	new	technologies	to	reduce	their	environmental	impact.	In	fact,	the	beer	industry	is	still	heavily	involved	in	global	warming.	Social	risks	exist	in	the	beer
industry.	Beer	companies	are	investing	in	new	technologies	in	order	to	expand	into	new	markets.	Technology	such	as	these	can,	however,	be	used	to	target	young	people.	Economic	risks	exist	in	the	beer	industry.	Beer	companies	are	in	a	difficult	situation	as	new	competitors	enter	the	market.	They	are	competing	against	other	types	of	alcohol	as	well.
The	beer	industry	is	lobbying	governments	to	change	laws	that	are	affecting	them.Bud	Light	Market	Share	TrendsBud	Lights	market	share	has	been	on	the	decline	in	recent	years.	In	2016,	Bud	Lights	market	share	was	down	to	26.7%,	a	decline	from	28.4%	in	2015.	The	decline	has	been	attributed	to	the	rise	in	popularity	of	craft	beer	and	other	brands
of	light	beer.It	may	have	backfired	on	Bud	Light,	which	quickly	grabbed	a	share	of	the	market.	Both	Coors	and	Miller	use	corn	syrup	in	their	brewing	processes,	but	this	is	not	the	case	in	the	advertisement.	This	was	a	double	threat	for	Bud	Light:	one,	they	directly	targeted	competitors	(at	their	worst);	and	two,	they	made	a	false	claim	about	it.	Beer
has	lost	market	share	as	a	whole,	falling	from	56%	in	1999	to	45%	in	2005.	Beers	market	share	has	decreased	as	alcoholic	beverages	become	more	delicate	and	alcoholic	beverages	become	cooler	and	finer.	The	number	of	spirits	in	stores	is	37.3%,	up	from	28.2%.	The	wine	industry%27s	share	increased	from	15.8%	in	1999	to	17.2%	in	2009.According
to	data	from	Beer-Data,	Bud	Light	is	now	taking	55%	of	the	light	beer	category,	compared	to	Miller	Lite%27s	21%	and	Coors%29.	Even	though	this	does	not	appear	to	be	a	large	sum,	increasing	the	number	of	shares	could	result	in	exponential	gains	in	the	future.	MillerCoors	has	decided	to	end	its	beer-category	advertising	campaign,	which	may	result
in	its	complete	elimination.What	Market	Share	Does	Bud	Light	Have?Bud	Light,	from	the	Anheuser-Busch	InBev	Brewery,	will	be	Americas	best-selling	beer	brand	in	2020,	with	restaurants	reporting	that	Bud	Light	has	a	natural	light	taste.	Bud	Light	accounted	for	more	than	20%	of	total	sales,	but	less	than	9.7%	of	total	sales.Bud	Light:	A	Great
Choice	For	Those	Looking	To	Cut	Down	On	CaloriesIf	you	want	a	beer	that	is	enjoyable	without	putting	calories	in	it,	Bud	Light	is	a	great	choice	for	you.	Because	of	its	broad	target	market,	Bud	Light	is	a	great	choice	for	anyone	looking	for	a	beer	that	is	enjoyable	without	putting	calories	in	it.	If	youre	thirsty	on	a	hot	day,	Bud	Light	is	the	perfect	drink
to	get	you	started.Who	Sells	More	Beer	Bud	Light	Or	Budweiser?In	addition	to	Washington,	Vermont,	Pennsylvania,	North	Carolina,	and	Connecticut,	Bud	Light	was	the	most	widely	distributed	beer.	Miller	Light	was	also	the	most	popular	beer	in	Indiana	and	New	Jersey,	as	well	as	in	other	states.	Budweiser	continues	to	reign	supreme	in	the	United
States,	ranking	among	the	top	five	beer	brands	in	every	state	surveyed.Bud	Light:	Americas	Favorite	BeeAccording	to	Bud	Light	drinkers,	they	appreciate	the	fact	that	it	is	less	bitter	and	refreshing	than	other	beers	because	it	is	made	with	less	alcohol	by	volume.	Furthermore,	it	is	heavily	advertised,	which	may	be	one	of	the	reasons	for	its	success.Is
Bud	Light	Still	Popular?Bud	Light	is	a	low-alcohol,	light	lager	produced	by	Anheuser-Busch.	The	company	is	well-known	for	making	one	of	Americas	best-selling	beers,	with	over	200,000,000	30	rack	cases	sold	each	year	and	40%	of	all	beer	production	in	the	country	manufactured	domestically.The	Three	Most	Popular	Light	BeersEven	though	Bud
Light	is	the	most	popular	light	beer	available,	it	has	grown	in	popularity	throughout	the	years.	Not	only	is	it	inexpensive,	but	its	flavor	is	also	delectable.	It	has	a	more	complex	flavor	than	Coors	Light.	The	flavor	of	this	fruit	can	be	overpowering	at	times,	but	others	may	appreciate	its	bold	flavor.	Miller	Lite	is	an	excellent	choice	for	those	who	want
something	light	and	refreshing	without	giving	up	their	taste.Busch	InbevBusch	InBev	is	a	leading	international	brewer,	headquartered	in	Belgium.	The	company	was	formed	through	the	merger	of	two	of	the	worlds	largest	brewers,	Anheuser-Busch	and	InBev.	The	companys	portfolio	of	over	500	brands	includes	some	of	the	worlds	best-known	beers,
such	as	Budweiser,	Stella	Artois,	and	Becks.	Busch	InBev	is	the	worlds	largest	beer	producer,	with	a	market	share	of	over	28%.	The	company	employs	over	155,000	people	and	has	operations	in	over	30	countries.	How	Much	Of	Budweisers	Revenue	Comes	From	Its	Flagship	Beer?	On	July	14,	2008,	Anheuser-Busch	accepted	a	$52	billion	takeover	offer
from	InBev,	a	beer	conglomerate	based	in	Belgium.	The	deal	marked	the	end	of	an	era	for	the	iconic	American	brewery	established	in	1852,	and	its	hometown	of	St.	Louis.One	local	industry	that	had	flourished	for	decades	in	the	shadow	of	Anheuser-Busch	was	advertising.	Think	Jon	Hamm	in	Mad	Men.	AB	was	the	glamour	account	that	everyone
wanted	a	piece	of	and	there	was	plenty	of	work	to	keep	a	small	army	of	creative	people	very	busy.Money	flowed	from	the	brewery	to	local	agencies	to	churn	out	ads,	promotions,	packaging	designs,	commercials	and	gimmicks	that	helped	make	Budweiser	the	King	of	Beers.	When	InBev	took	over,	it	slashed	the	companys	advertising	budget	and	moved
its	marketing	department	to	New	York.	The	rank	and	file	of	St.	Louis	Mad	Men	were	decimated.Greg	Stroube,	co-founder	of	Burton	Stroube	Studios	in	St.	Louis,	started	out	as	a	photographer	more	than	30	years	ago.	AB	work	occupied	most	of	his	time.	He	said	dozens	of	companies	and	thousands	of	people	based	in	St.	Louis	supported	ABs	marketing
efforts.There	were	account	executives,	there	were	creative	directors,	there	were	art	directors,	photographers,	food	stylists,	hair	stylists,	make-up	stylists,	wardrobe	people,	prop	people,	Stroube	said.	There	were	a	couple	people	in	town	who	pretty	much	made	a	full-time	living	just	making	custom	stuff	for	props,	for	photoshoots	that	didnt	exist	in
reality.For	all	you	do,	this	Buds	for	you.Gerry	Mandel	was	a	writer	who	worked	for	several	agencies	in	St.	Louis.	When	he	joined	DArcy	Masius	Benton	&	Bowles,	ABs	agency	of	record	for	decades,	he	was	a	creative	director	on	the	long-running	This	Buds	for	you	campaign	that	launched	in	1979.In	1985,	August	Busch	the	third	[ABs	CEO	and	president]
wanted	to	know	if	the	campaign	was	getting	tired,	Mandel	recalled.	So	we	did	a	lot	of	research	on	it	and	found	that	it	was	still	valid,	but	needed	some	freshening	up.Mandel	wrote	a	new	line	for	the	slogan.	He	changed,	For	All	You	Do,	to	You	Make	America	Work.	It	reflected	a	proud	sense	of	patriotism	at	the	time	and	the	new	ads	featured	mostly	men
working	blue	collar	jobs	like	construction	and	assembly	lines.The	effect	on	beer	sales	was	just	outstanding,	Mandel	noted	with	pride.	When	the	campaign	first	started	it	was	neck	and	neck	between	Bud	and	Miller.	The	Budweiser	campaign	just	took	off	and	Bud	became	the	dominant	beer	in	the	marketplace.By	1987,	Budweiser	had	cornered	40
percent	of	the	U.S.	market.	As	AB	succeeded,	St.	Louis	advertising	firms	and	the	wider	community	benefited.Anheuser	Busch	had	many	different	marketing	needs.	It	wasnt	just	radio	and	television	commercials.	It	was	packaging,	signage,	and	supporting	various	events,	Mandel	said.From	sports	to	cultural	and	nonprofit	organizations,	ABs	support	was
omnipresent	in	St.	Louis.It	was	a	very	generous	company,	Mandel	said.	They	put	a	lot	of	money	and	effort	into	the	community.	This	city	was	under	the	umbrella	in	some	ways	of	Anheuser-Busch.InBev	rulesIn	2010,	the	layoffs	began.	Roni	Chambers	still	gets	tears	in	her	eyes	when	she	retells	the	harrowing	responsibility	of	meeting	one-on-one	with
hundreds	of	AB	employees	from	around	the	country	to	explain	their	severance	packages.Chambers	was	in	the	sales	divisions	human	resources	department.	Up	to	that	point,	Anheuser	Busch	had	never	been	a	company	to	lay	people	off.	I	mean	we	needed	to	be	doing	that	for	a	long	time,	but	we	just	never	had,	she	said.There	were	21,000	AB	employees
in	2008;	approximately	5,000	of	them	in	St.	Louis	according	to	a	spokesman	for	AB	InBev	corporate	communications.	This	year,	the	companys	official	count	in	St.	Louis	is	somewhat	vague:	three	to	four	thousand.	Nationally,	the	number	of	employees	stands	at	18,000.Everybody	who	grew	up	here	in	St.	Louis	and	sort	of	smelled	the	beer,	aspired	to
work	there,	said	Chambers	who	became	a	career	coach	after	she	got	her	pink	slip	from	AB.	They	didnt	know	what	to	do	next	if	they	were	not	going	to	be	there	[at	AB].	They	werent	prepared	for	that.The	St.	Louis	ad	agency	community	was	not	prepared	either	for	InBevs	next	move:	advertising	and	marketing	budgets	were	severely	cut.	And	to	make
matters	worse,	the	Great	Recession	was	also	unfolding.Stroube	estimates	more	than	half	of	the	St.	Louis	ad	community	that	depended	on	the	beer	business	disappeared	in	the	wake	of	combining	Anheuser-Busch	and	InBev.A	lot	of	agencies	have	gone	out	of	business	as	a	result	of	it,	he	said.	A	lot	of	people	have	lost	their	jobs,	a	lot	of	vendors	to	those
agencies	have	had	to	either	find	other	clients	or	have	not	survived.	Its	had	a	big	effect	on	the	overall	size	and	depth	of	the	advertising	community	here	in	St.	Louis.Yet	he	notes	the	survivors	and	newcomers	are	doing	well.	They	just	know	better	than	to	depend	on	one	major	client	as	so	many	did	during	the	reign	of	the	King	of	Beers.Follow	Melody	on
Twitter:	@melodybird	Budweiser	is	one	of	the	largest	and	most	well-known	breweries	in	the	world.	The	company	has	been	in	business	for	over	150	years	and	employs	over	30,000	people.	Despite	its	size	and	success,	Budweiser	is	currently	in	debt.	As	of	2018,	the	company	owed	$103	million	to	its	creditors.	The	majority	of	Budweisers	debt	is	due	to
loans	taken	out	to	finance	the	companys	expansion.	In	recent	years,	Budweiser	has	been	investing	heavily	in	new	breweries,	distribution	centers,	and	marketing	campaigns.	While	these	investments	have	helped	to	grow	the	company,	they	have	also	put	a	strain	on	its	finances.	In	addition	to	its	financial	obligations,	Budweiser	also	faces	a	number	of
legal	challenges.	The	company	is	currently	embroiled	in	a	lawsuit	with	its	former	distributor,	Anheuser-Busch	InBev.	The	suit	alleges	that	Budweiser	was	misled	about	the	costs	of	the	distribution	agreement	and	is	seeking	$100	million	in	damages.	Despite	its	challenges,	Budweiser	remains	one	of	the	most	recognizable	brands	in	the	world.	The
companys	iconic	Clydesdale	horses	and	red	label	are	synonymous	with	quality	beer.	As	it	looks	to	the	future,	Budweiser	will	need	to	find	a	way	to	address	its	debt	and	legal	problems	while	continuing	to	produce	the	high-quality	products	that	have	made	it	so	successful.How	Much	Is	Budweiser	Worth?Image	taken	by:	gannett-cdn.comBudweiser	is
worth	around	$20	billion.	The	company	has	been	around	for	over	150	years	and	is	one	of	the	most	well-known	brands	in	the	world.	Budweiser	is	also	one	of	the	most	popular	beers	in	the	United	States.Budweisers	undertones	and	hints	are	all	about	being	familiar	rather	than	daring.	When	you	drink	directly	from	the	bottle,	the	flavors	and	aromas	are
trapped	within	the	narrow	neck,	making	it	possible	to	produce	some	tasting	notes.	It	will	not	help	to	pour	it	in	a	glass	because	the	aromas	will	float	away.	Budweiser	and	Stella	Artois	are	the	top	sellers	in	the	Pilsner	category	of	beers.	Budweiser	is	the	most	affordable	beer	of	the	three,	but	the	cost	varies	greatly	from	state	to	state.	Alaska	is	the	most
expensive	state	to	buy	beer,	while	Illinois	is	the	least	expensive.Since	January	2017,	Jim	Koch,	a	Harvard	MBA,	has	led	the	company,	bringing	it	back	to	life.	He	has	made	significant	investments	in	the	companys	brewery	and	beverage	operations,	bringing	cost-cutting	measures	and	acquisitions	to	bear.	Anheuser-Busch	had	a	profit	of	$5.1	billion	in
2018,	up	from	$5.1	billion	in	2017.	The	price	of	Anheuser-Busch	stock	(BUD)	increased	$1.14,	or	2.3%,	to	$114.92	on	Wednesday,	from	the	previous	close	of	$112.48.	It	has	risen	6.5%	in	the	last	year.	Our	review	of	Anheuser-Busch	concludes	that	it	is	an	excellent	investment.	Buschs	family	had	run	the	company	since	its	inception	in	1501,	and	InBev
had	taken	it	over	in	a	$52	billion	hostile	takeover	in	2008.	During	his	tenure	as	Anheuser-Buschs	CEO,	Busch,	47,	saw	his	companys	fortunes	turn	around.	Since	Koch	succeeded	as	CEO	in	2017,	the	company	has	returned	to	profitability,	posting	a	revenue	of	$5.5	billion	in	2018,	up	from	$5.1	billion	in	2017.	Even	though	the	current	market	conditions
make	Anheuser-Busch	an	appealing	investment	opportunity,	we	believe	it	is	worth	considering.	Revenue	is	expected	to	reach	$8,500	billion	in	2019,	up	from	$	7.8	billion	in	2018.How	Much	Did	Budweiser	Sell	Out	For?They	were	sold	for	$52	billion	by	a	group	led	by	Goldman	Sachs	more	than	a	decade	ago.	The	barons	of	beer	failed	to	capitalize	on
their	success.MTVs	new	reality	show,	The	Busch	Family	Brewed,	focuses	on	Anheuser-Buschs	brewing	division.	There	is	no	longer	any	ownership	of	Budweiser,	Michelob,	or	any	other	brand	by	the	family.	In	a	$52	billion	transaction,	they	were	sold	shares	in	the	company.	Billy	Buschs	beer	company,	William	K.	Busch	Brewing	Co.,	closed	its	doors	in
July.	A	businessman	pled	guilty	to	a	peace	disturbance	charge	after	allegedly	shoving	an	11-year-old	boy	into	a	wall	in	2018.	Billy	Buschs	older	brother,	Peter	Busch,	accidentally	shot	and	killed	one	of	Billys	friends	in	1976.Since	1998,	Anheuser-Busch	InBev	SA/NV	(NASDAQ:	BUD)	has	been	a	dividend	aristocrat,	paying	regular	dividends	to
shareholders	for	at	least	two	decades.	Payments	have	been	consistent	for	a	long	time,	demonstrating	the	companys	financial	strength.	Dividends	at	Anheuser-Busch	InBev	SA/NV	have	grown	at	an	impressive	rate	over	the	years,	increasing	by	an	average	of	1.70%	per	year.	This	is	a	good	sign	for	investors	because	it	means	that	the	company	can
generate	a	healthy	cash	flow	and	invest	in	its	business.	In	recent	years,	the	company	has	paid	out	a	sizable	dividend,	which	is	a	testament	to	its	strong	management.	If	you	stick	with	it	for	a	long	time,	you	will	reap	the	rewards.The	Busch	Familys	Stake	In	Anheuser-buschThe	all-cash	deal,	which	values	Bud	Light	at	$70	per	share,	or	nearly	$52	billion,
brought	together	the	maker	of	Budweiser	and	Michelob	with	the	company	that	makes	Stella	Artois,	Bass,	and	Brahma.	Between	1989	and	2008,	the	Busches	sold	25%	of	their	Anheuser-Busch	shares	to	an	outside	investor	in	order	to	dilute	their	stake	in	the	business	so	that	InBev	could	not	purchase	it	for	$52	billion.	Who	Owns	The	Most	Stock	In
Budweiser?Who	owns	Anheuser	Busch	inbev	SA?	Anheuser	Busch	Inbev	Sa	(NYSE:	BUD)	is	owned	by	six	percent	of	institutional	shareholders,	0	percent	of	insiders,	and	93	percent	of	retail	investors.	Dodge	Cox	owns	23.84	million	shares	of	Anheuser	Busch	Inbev	Sa,	representing	1.37%	of	the	companys	total	shareholders.The	company,	based	in
Anheuser-Busch	InBev	(BUD),	has	a	high	level	of	profit	margin.	In	2004,	Belgian	brewer	Interbrew	and	Brazilian	brewing	giant	AmBev	merged	to	form	one	of	the	worlds	largest	beer	companies.	The	resulting	company	holds	25%	of	the	worlds	beer.	InBevs	acquisition	spree	has	taken	the	form	of	a	crusade.	Since	2004,	the	company	has	almost	entirely
borrowed	money	to	fund	its	acquisitions.	The	result	is	estimated	to	be	85	billion	in	net	debt	and	cash	as	of	2021.	It	parted	ways	with	CEO	Carlos	Brito	16	years	ago,	and	he	was	replaced	by	Tim	Heidecker.Quality	is	at	the	heart	of	InBevs	strategy	to	differentiate	itself	from	mass-market	products.	As	a	result	of	this,	its	premium	portfolio	has	seen	double-
digit	revenue	growth.	The	companys	e-commerce	platform,	BEES,	has	nearly	doubled	its	user	base	in	less	than	a	year.	Nearly	90%	of	Anheuser-Busch	InBev%27s	debt	is	denominated	in	U.S.	dollars	and	euros.	During	the	quarter	ended	March	31,	41%	of	its	revenue	was	derived	from	LATAM	and	16%	came	from	emerging	markets.	In	the	long	run,	a
strong	dollar	can	be	beneficial	to	some	investors,	but	it	can	also	be	detrimental	to	a	company.	According	to	the	Wolf	Report,	Anheuser-Busch	InBev	is	emerging	as	an	industry	leader.Given	its	margins	and	expected	earnings	growth,	its	P/E	of	19.7%	is	extremely	low	for	the	sector	average	of	27x.	Furthermore,	enterprise	value	(EV)/EBITDA	is	less	than
five	times	the	sector	average.	The	Wolf	Report	does	not	consider	outsized	valuation	premiums	because	of	the	risks	that	have	already	been	identified.	A	company	with	an	average	debt-to-equity	ratio	of	around	5.55%	in	the	European	market,	according	to	FactSet.	Wolf	Report	has	a	WACC	of	7.15%,	but	given	the	most	conservative	cash	flow	growth
rates,	an	upside	of	at	least	10%	is	expected.	Wide	Moat	Research,	a	subscription-based	publisher	of	financial	information,	provides	over	6,000	investors	with	timely	financial	information.	He	owns	the	tickers	(not	the	ADRs)	of	all	European	and	Scandinavian	companies	listed	in	the	article,	as	well	as	the	tickers	of	all	Canadian	companies	mentioned.	We
have	a	long	position	in	the	stock	of	BUD,	DEO,	HEINY,	and	STZ	through	stock	ownership,	options,	or	other	derivative	transactions.The	Busch	family	has	a	long	history	in	the	beer	business,	with	some	of	the	worlds	most	popular	brands	being	theirs.	Budweiser	is	unquestionably	one	of	the	most	well-known	beers	on	the	market,	having	been	around	for
over	100	years	and	still	being	widely	consumed.	Since	it	acquired	SABMiller	in	2016,	the	company	has	invested	heavily	in	new	breweries	worldwide.	With	this	in	mind,	the	company	has	added	Budweiser,	Busch,	Michelob,	Bud	Light,	and	Natural	Light	to	its	portfolio.	As	a	result	of	this	investment,	customers	now	have	a	wider	range	of	Busch	beers	to
choose	from.	While	it	is	clear	that	the	company	believes	in	its	core	values,	it	is	equally	clear	that	it	will	continue	to	produce	high-quality	products	that	consumers	all	over	the	world	are	proud	of.Budweiser	ProfitsBudweiser	is	one	of	the	most	popular	beers	in	the	world,	and	its	no	surprise	that	the	company	is	doing	very	well	financially.	In	fact,
Budweisers	profits	have	been	increasing	steadily	in	recent	years,	and	the	company	is	now	worth	billions	of	dollars.	This	is	good	news	for	shareholders,	as	well	as	for	the	economy	as	a	whole.Budweiser	is	a	global	beverage	company	that	makes	beer	all	over	the	world.	There	are	numerous	styles	of	beer	available	at	the	brewery,	including	lagers,	porters,
stouts,	and	wheat	beers.	Budweiser,	Bud	Light,	Michelob	Ultra,	Stella	Artois,	and	Corona	are	among	the	brands	in	their	portfolio.	It	is	well-known	for	its	social	responsibility.	They	are	a	member	of	the	World	Wildlife	Fund	and	the	United	Nations	Environment	Program.	Aside	from	the	St.	Louis	Zoo	and	the	St.	Louis	Cards,	they	also	sponsor	a	variety	of
non-profit	organizations.	When	purchasing	stock	in	a	company,	there	are	a	few	important	things	to	consider.	The	companys	primary	listing	on	the	OTC	or	foreign	exchange	markets	is	to	be	listed	on	the	OTC	or	foreign	exchange	markets.	In	order	for	a	person	to	buy	stock	in	the	company,	they	must	first	find	a	way	to	do	so.	Furthermore,	the	company
operates	in	more	than	50	countries	around	the	world.	As	a	result,	investors	are	able	to	buy	stock	in	the	company	in	a	variety	of	ways.	Furthermore,	it	has	a	long	history	of	giving	to	charity	and	social	causes.	As	a	result,	people	who	purchase	stock	in	the	company	are	able	to	contribute	to	a	variety	of	worthwhile	causes.	A	number	of	organizations	and
charities	benefit	from	the	companys	generosity.	As	a	result,	stockholders	can	contribute	to	important	causes	by	purchasing	stock	in	the	company.Budweiser	DividendSince	2012,	the	dividend	yield	has	increased.	On	October	14,	2022	(the	current	TTM	dividend	payout),	Anheuser-Busch	(BUD)	is	expected	to	pay	a	dividend	of	$0.30	per	share.	On
October	14,	2022	Anheuser-Buschs	dividend	yield	was	8%.Did	Bud	Suspend	Dividends?The	Budweiser	Brewer	Anheuser-Busch	Apologized	to	Under	Expectations	in	the	Past.	Is	Dividend	Still	Unremunerated?Sbi	And	Zenzele	Kabili	Announces	Dividends	For	The	YeaThe	State	Bank	of	India	declared	a	dividend	of	Rs	7.1	per	share	in	the	fiscal	year	that
ended	in	March	2022.	This	results	in	a	dividend	yield	of	1.35%	based	on	the	current	share	price	of	Rs	527.20.	In	its	announcement,	Zenzele	Kabili,	a	publicly	traded	company,	said	it	would	pay	dividends	of	Rs	2.25	per	share	for	the	fiscal	year	ending	December	2022.	This	will	be	paid	out	on	June	20,	2022,	the	date	on	which	the	record	date	is	set.	Share
copy	and	redistribute	the	material	in	any	medium	or	format	for	any	purpose,	even	commercially.	Adapt	remix,	transform,	and	build	upon	the	material	for	any	purpose,	even	commercially.	The	licensor	cannot	revoke	these	freedoms	as	long	as	you	follow	the	license	terms.	Attribution	You	must	give	appropriate	credit	,	provide	a	link	to	the	license,	and
indicate	if	changes	were	made	.	You	may	do	so	in	any	reasonable	manner,	but	not	in	any	way	that	suggests	the	licensor	endorses	you	or	your	use.	ShareAlike	If	you	remix,	transform,	or	build	upon	the	material,	you	must	distribute	your	contributions	under	the	same	license	as	the	original.	No	additional	restrictions	You	may	not	apply	legal	terms	or
technological	measures	that	legally	restrict	others	from	doing	anything	the	license	permits.	You	do	not	have	to	comply	with	the	license	for	elements	of	the	material	in	the	public	domain	or	where	your	use	is	permitted	by	an	applicable	exception	or	limitation	.	No	warranties	are	given.	The	license	may	not	give	you	all	of	the	permissions	necessary	for
your	intended	use.	For	example,	other	rights	such	as	publicity,	privacy,	or	moral	rights	may	limit	how	you	use	the	material.	Skip	to	main	content	In	August	of	2018,	the	Busch	family	sold	Anheuser-Busch	to	InBev,	a	multinational	beverage	and	brewing	company	based	in	Belgium,	for	$107	billion.	It	is	the	largest	ever	acquisition	in	the	food	and
beverage	industry	and	makes	InBev	one	of	the	largest	consumer	products	companies	in	the	world.The	acquisition	enables	the	company	to	access	new	markets,	benefit	from	Anheuser-Buschs	renowned	brands,	and	make	up	for	the	losses	caused	by	the	COVID-19	pandemic.	The	purchase	is	expected	to	create	$1.	4	billion	in	synergies	for	InBev,	with	an
estimated	time	frame	of	three	to	four	years.	The	deal	closed	on	October	10,	2018,	following	the	approval	of	regulators	from	the	United	States,	Europe,	and	Latin	America.The	Busch	family	realized	a	significant	financial	gain	from	the	sale	of	their	flagship	brand	to	InBev,	adding	substantial	revenue	to	their	portfolio.Does	the	Bush	family	still	own
Anheuser-Busch?Yes,	the	Bush	family	still	owns	Anheuser-Busch.	The	Bush	family	first	acquired	Anheuser-Busch	in	2008,	when	then-president	George	W.	Bush	signed	a	bill	allowing	foreign	ownership	of	American	breweries.The	Bush	familys	involvement	with	Anheuser-Busch	began	in	2004,	when	InBev,	a	Belgian	company,	approached	Anheuser-
Busch	about	a	possible	takeover.	InBev	had	already	acquired	several	other	large	American	breweries,	and	it	appeared	that	Anheuser-Busch	would	be	its	next	target.The	Bush	familys	investment	firm,	the	Carlyle	Group,	was	already	an	investor	in	InBev,	so	they	saw	an	opportunity	to	make	a	profit	if	InBev	was	successful	in	its	takeover	attempt.	InBev
ultimately	did	succeed	in	acquiring	Anheuser-Busch,	and	the	Bush	familys	investment	firm	made	a	significant	profit.How	wealthy	is	the	Busch	family?The	Busch	family	is	incredibly	wealthy	and	has	established	a	sprawling	empire	with	interests	in	significant	industries,	such	as	beer	and	real	estate.	The	late	August	Busch	Sr.	,	who	was	the	founder	of
the	Anheuser-Busch	brewery,	was	the	wealthiest	member	of	the	Busch	family	and	amassed	a	fortune	estimated	at	$8	billion.His	son,	August	Busch	III,	is	estimated	to	have	a	net	worth	of	$2.	2	billion	and	has	become	a	major	investor	and	philanthropist	in	the	St.	Louis	area.In	addition	to	August	Busch	III,	his	brother,	Adolphus	Busch	IV,	is	also	an	heir
to	the	family	fortune	and	is	estimated	to	have	a	net	worth	of	$1.	8	billion.	August	Busch	IV,	the	son	of	August	Busch	III,	also	has	a	net	worth	estimated	at	$400	million	and	is	involved	in	the	beer	industry	through	his	own	brewery,	Elysian	Brewing	Company.Apart	from	the	Busch	beer	dynasty,	the	Busch	family	is	also	invested	in	various	real	estate
projects	across	the	United	States	and	has	interests	in	luxury	resorts,	hotels,	and	entertainment	venues	such	as	SeaWorld	parks.Some	of	the	familys	properties	in	St.	Louis,	Missouri	and	Florida	are	estimated	to	be	worth	millions	of	dollars.	In	total,	the	Busch	family	holds	a	vast	fortune	estimated	to	be	valued	at	over	$11	billion.Where	do	the	Busch
family	live?The	Busch	family	is	well-known	for	being	the	founders	and	owners	of	Anheuser-Busch	InBev,	one	of	the	worlds	largest	beer	producers.	The	original	founders	of	Anheuser-Busch,	Adolphus	and	Eberhard	Anheuser,	have	been	a	part	of	the	Busch	family	since	their	marriage	in	1870.Today,	several	members	of	the	Busch	family	still	live	in	the	St.
Louis,	Missouri	area.	August	A.	Busch	IV,	the	fifth	generation	of	Anheuser-Busch,	lives	in	Ladue,	a	suburb	of	St.	Louis.	Adolphus	IV	and	August	IVs	brother,	Andrew	Busch,	lives	in	the	nearby	Kirkwood.Other	members	of	the	family	that	still	live	in	the	St.	Louis	area	include	Gussie	Busch	Jr.	,	Peter	Busch,	and	William	K.	Busch.The	Busch	family	also	has
strong	ties	to	the	St.	Louis	community	through	their	various	charitable	organizations	such	as	the	Gussie	Busch	Charitable	Trust	and	the	Busch	Family	Foundation.	The	Busch	familys	presence	in	St.Louis	is	mirrored	in	their	commitment	to	philanthropy	and	their	impacts	can	be	seen	in	the	community	to	this	day.Who	owns	Busch	Light	beer?Busch	Light
beer	is	owned	by	Anheuser-Busch	InBev,	the	worlds	largest	brewer.	Founded	in	1852,	the	company	has	grown	to	become	one	of	the	biggest	beer	companies	in	the	world	with	a	presence	in	31	countries.Anheuser-Busch	InBev	produces	a	number	of	popular	beer	brands,	including	Budweiser,	Corona,	and	Stella	Artois.	They	also	own	a	range	of	light
beers,	such	as	Busch	Light.Who	owns	Anheuser-Busch	beer	company?Anheuser-Busch	beer	company	is	owned	by	Anheuser-Busch	InBev,	the	worlds	largest	brewer.	Anheuser-Busch	InBev	is	owned	by	two	of	the	largest	brewing	companies	in	the	world:	Belgium-based	AB	InBev	and	the	Mexican	company	Grupo	Modelo.Anheuser-Busch	InBev	was
formed	in	October	2008	through	the	merger	of	Interbrew,	the	worlds	second-largest	brewer,	and	the	Brazilian	brewer	AmBev.	The	merged	company	has	more	than	200	beer	brands,	including	the	iconic	Budweiser,	as	well	as	Becks,	Stella	Artois,	Hoegaarden,	and	other	regional	favorites	in	the	United	States.Anheuser-Busch	InBev	is	led	by	CEO	Carlos
Brito	and	headquartered	in	Leuven,	Belgium.What	is	August	Busch	III	doing	now?August	Busch	III	is	currently	living	a	tranquil	life	in	Missouri	and	enjoying	his	retirement.	He	stepped	down	from	his	role	of	Chief	Executive	Officer	of	Anheuser-Busch	in	2002,	having	served	the	company	for	almost	14	years.Since	then,	he	has	stayed	involved	in	the
brewing	industry,	having	served	on	the	boards	of	several	brewing	related	companies	and	organizations.	He	is	also	the	chairman	of	the	August	A.	Busch	Jr.	Charitable	Foundation,	dedicated	to	supporting	the	needs	of	children,	the	elderly,	and	the	disabled.Outside	of	his	philanthropic	efforts	and	work	related	to	the	beer	industry,	August	Busch	III	is	an
avid	outdoorsman,	who	enjoys	fishing,	hunting,	and	golfing.	He	also	enjoys	spending	time	with	his	family,	which	includes	his	wife,	children,	and	grandchildren.How	old	is	Augustus	Bush?Augustus	Bush	is,	as	of	April	2021,	88	years	old.	Born	on	August	4,	1932,	he	is	the	eldest	son	of	investment	banker	Prescott	Bush	and	Dorothy	Walker	Bush,	and	the
elder	brother	of	former	US	President	George	H.W.	Bush,	and	former	Florida	Governor	Jeb	Bush.	He	also	has	four	other	siblingsPrescott	Bush	Jr.	,	Nancy	Bush,	Robert	Bush,	and	William	H.	T.	Bush.	He	attended	Yale	University,	earning	his	Bachelor	of	Arts	degree	in	1954,	and	then	later	an	MBA	from	Harvard	Business	School	in	1956.Augustus	Bush	is
an	entrepreneur,	having	founded	the	Bush	Corporation,	a	commercial	real	estate	and	venture	capital	firm,	in	1959.	He	also	served	as	the	chairman	of	the	Houston	Astros	and	the	Houston	Livestock	Show	and	Rodeo	for	many	years,	and	was	inducted	into	the	Texas	Business	Hall	of	Fame	in	2008.How	many	children	did	Gussie	Busch	have?Gussie	Busch
had	six	children.	His	sons	August	A.	Busch	Jr.	,	Adolphus	Busch	III,	and	Gussie	Busch	Jr.	were	born	to	his	first	wife,	Aileen	Paxton,	whom	he	married	in	1912.	After	Aileens	death,	he	remarried	in	1944	to	Nerine	S.Goodman,	a	divorcee.	With	Nerine,	he	had	his	remaining	three	children:	Peter	Busch,	Elizabeth	Lizzie	Busch,	and	August	Busch	III.
Furthermore,	Gussie	had	numerous	grandchildren,	including	August	Busch	IV,	and	great-grandchildren.What	happened	August	Busch?August	Busch	IV	stepped	down	as	CEO	of	Anheuser-Busch	InBev	(AB	InBev)	in	July	of	2016	after	a	series	of	personal	and	professional	challenges.	Busch	had	been	with	the	company	for	over	two	decades	and	was
instrumental	in	its	growth	and	development.However,	in	recent	years,	he	had	been	the	subject	of	intense	media	scrutiny	for	his	role	in	a	number	of	controversies,	including	the	death	of	his	ex-girlfriend	Adrienne	Martin.In	July	of	2016,	following	the	release	of	a	damning	report	by	the	U.	S.	Securities	and	Exchange	Commission	(SEC),	Busch	announced
his	resignation	from	AB	InBev.	The	SECs	report	documented	a	number	of	instances	in	which	Busch	had	engaged	in	questionable	and	potentially	illegal	activities,	including	using	company	resources	for	personal	gain	and	failing	to	cooperate	with	investigators.While	Buschs	resignation	ended	his	direct	involvement	with	AB	InBev,	he	remains	a	major
shareholder	in	the	company	and	still	wields	a	great	deal	of	influence	over	its	operations.	In	the	wake	of	his	departure,	AB	InBev	has	been	embroiled	in	a	number	of	lawsuits	and	is	the	subject	of	ongoing	investigations	by	multiple	government	agencies.Where	is	August	Busch	buried?August	Adolphus	Busch	IV,	who	was	the	Chairman	of	Anheuser-Busch
InBev,	died	in	September	of	2019	at	the	age	of	64.	He	is	buried	at	Calvary	Cemetery	in	St.	Louis,	Missouri,	United	States.	Calvary	Cemetery	is	a	historic	cemetery	located	in	Affton,	Missouri,	a	suburb	of	St.Louis.	It	was	established	in	1854	and	covers	more	than	360	acres	of	land.	The	cemetery	includes	a	variety	of	monuments	and	mausoleums	that
honor	numerous	prominent	citizens	of	St.	Louis.	August	Buschs	grave	is	located	in	a	prominent	area	of	the	cemetery,	reflecting	his	importance	to	the	city.Who	lives	in	the	Busch	mansion?The	Busch	mansion	is	located	in	Theodore	Roosevelt	Park	in	the	exclusive	South	Side	neighborhood	of	Hyde	Park	in	Chicago,	Illinois.	The	mansion	was	originally
owned	by	Adolphus	Busch,	who	was	the	founder	of	the	Anheuser-Busch	brewing	company.The	Busch	family	lived	in	the	mansion	in	the	early	1900s	but	eventually	sold	the	estate	in	the	late	1950s.	Today,	the	mansion	is	a	private	residence	and	is	owned	by	the	University	of	Chicago,	who	purchased	the	residence	in	1973	and	use	it	to	house	their
scholars,	faculty,	and	staff.While	no	one	lives	in	the	mansion	full-time,	the	building	is	used	to	host	a	variety	of	events,	such	as	formal	dinners,	meetings,	and	conferences.Who	was	August	bush?August	Bush	(1833-1919)	was	an	American	businessman	and	industrialist.	He	was	the	driving	force	behind	several	of	his	familys	enterprises	and	played	a	major
role	in	the	development	of	the	modern	business	world.He	began	by	helping	his	father	with	his	grocery	business	before	going	on	to	found	the	Busch	Brewery	in	1876.	He	later	would	serve	as	the	president	of	both	Anheuser-Busch	and	the	Busch-Sulzer	Brothers	Company,	as	well	as	a	number	of	other	companies.He	was	a	pioneer	in	the	development	of
canned	beer,	which	revolutionized	the	beer	industry,	and	he	was	also	one	of	the	first	to	introduce	pasteurization	techniques	for	beer	and	other	drinks.	August	Bush	was	an	early	advocate	of	efficient	industrial	practices	and	the	sharing	of	production	and	distribution	information,	which	helped	to	make	Busch	breweries	some	of	the	largest	and	most
successful	in	the	world.He	is	credited	with	the	development	of	the	brewerys	distinctive	multi-floored	lager	cellars,	which	were	among	the	most	modern	of	their	day.	August	Bush	was	a	philanthropist	and	a	major	contributor	to	the	St.Louis	Zoo	and	a	number	of	other	charities.	He	was	a	leader	in	the	St.	Louis	community	and	was	known	for	his	good-
natured	approach	to	business.	He	laid	the	foundations	for	his	familys	business	to	become	one	of	the	most	successful	in	America.What	does	Budweiser	mean	in	German?The	German	translation	of	the	word	Budweiser	is	Budwieser.	It	is	derived	from	the	German	city	of	Budweis,	which	is	located	in	the	Czech	Republic.	The	city	was	famous	for	its	beer
production	during	the	19th	century	and	was	eventually	adopted	as	the	trademark	name	of	Anheuser-Busch,	now	known	as	AB	InBev.Anheuser-Busch	is	an	American	brewing	company	that	produces	a	number	of	beer	brands	including	Budweiser,	Bud	Light,	Michelob	and	more.	The	name	Budweiser	is	a	combination	of	the	German	words	bud	and	weiser
which	mean	beer	and	excellence.Thus,	the	term	Budweiser	is	meant	to	represent	the	highest	quality	of	beer,	or	the	king	of	beers.What	do	Busch	mean?Busch	is	a	brand	of	beer	owned	by	Anheuser-Busch	InBev	and	it	is	most	famously	associated	with	its	flagship	product,	Budweiser.	Other	Busch	brands	include	Busch	Light,	Busch	Ice	and	other
flavored	beers	released	by	Anheuser-Busch.The	brand	has	been	around	since	1955	and	is	one	of	the	top	selling	beers	in	the	United	States	with	annual	sales	of	11	billion	cans	and	bottles	of	beer.	Busch	is	especially	popular	in	the	Midwest,	where	it	was	first	developed,	but	it	has	been	gaining	popularity	throughout	the	country	due	to	its	affordable	price
and	crisp	flavor.Its	brewed	with	a	combination	of	barley	malt,	rice	and	hops	for	a	clean,	refreshing	beer	that	appeals	to	a	wide	range	of	beer-drinkers.Who	owns	the	Budweiser	Clydesdales?The	Budweiser	Clydesdales	are	owned	by	Anheuser-Busch,	the	largest	brewing	company	in	the	United	States.	In	1933,	the	beers	were	given	by	then-owner	August
Busch	Sr.	,	to	celebrate	the	end	of	Prohibition,	and	the	Clydesdales	have	since	become	a	symbol	of	the	brewer.Today,	Anheuser-Busch	owns	six	teams	of	horses	that	travel	America,	making	public	appearances	to	promote	the	beers	and	the	company.	The	horses	are	cared	for	by	twenty	professionals	at	three	facilities	in	Missouri,	Wyoming,	and	New
Hampshire,	who	train	and	groom	the	horses	for	performance	in	parades,	special	events,	commercials,	and	photo	shoots.The	teams	travel	approximately	100,000	miles	each	year,	and	can	be	seen	in	36	states	in	the	U.	S.	,	Canada,	Mexico,	and	the	Caribbean.What	country	owns	Budweiser?Budweiser	is	one	of	the	worlds	most	recognizable	beer	brands
and	is	now	owned	by	Anheuser-Busch	InBev,	which	is	the	worlds	largest	brewer	and	one	of	the	biggest	consumer	product	companies	in	the	world.Anheuser-Busch	InBev	is	headquartered	in	Leuven,	Belgium,	so	ultimately	Budweiser	is	owned	by	a	Belgian	company.Anheuser-Busch	InBev	(AB	InBev)	acquired	Anheuser-Busch	brewing	operations	in	the
United	States	back	in	2008,	making	it	one	of	the	largest	mergers	in	U.	S.	corporate	history.	This,	along	with	the	subsequent	acquisition	of	SABMiller,	enabled	AB	InBev	to	become	the	largest	brewer	in	the	world.Budweiser	was	first	launched	in	1876	by	a	German-born	brewer,	Adolphus	Busch,	who	established	the	Anheuser-Busch	brewing	company	in
St.	Louis,	Missouri.	Since	then,	Budweiser	has	grown	to	become	one	of	the	best-known	and	most	popular	beer	brands,	with	a	presence	in	more	than	80	countries	worldwide.Skip	to	main	contentstatista.comstatista.esstatista.destatista.fr	Statistics	Reports	Research	AI	New	Daily	Data	Services	Prices	&	Access	Business	Solutions	Academia	and
Government	The	Belgian	multinational	Anheuser-Busch	InBev	(AB	InBev	)	is	the	worlds	largest	beer	brewer	and	the	second	largest	beverage	company	of	any	kind.	An	ad	campaign	which	led	to	a	boycott	of	the	company's	leading	brand	in	the	United	States,	Bud	Light,	resulted	in	a	shrinking	of	market	share	but	did	not	substantially	alter	AB	InBev's
dominance	in	the	beer	market.	The	company	specializes	in	beer	brewing	and	its	product	portfolio,	which	contains	global,	international	and	local	brands,	includes	more	than	500	different	brands.	Some	of	their	signature	brands	include	Budweiser,	Corona	or	Stella	Artois,	which	are	enjoyed	worldwide.	Global	beer	production	stood	at	1.88	billion
hectoliters	in	2023	Production	had	been	increasing	steadily	over	the	years	from	around	1.3	billion	hectoliters	in	1998,	but	has	struggled	to	reach	previous	highs	since	the	pandemic	as	more	consumers	have	turned	to	spirits	or	reduced	their	alcohol	consumption.	Anheuser-Busch	InBev	accounts	for	a	large	share	of	this	volume,	having	produced
approximately	506	million	hectoliters	of	beer	in	2023,	by	far	the	largest	beer	production	volume	in	the	world.	The	company	had	more	than	double	the	production	volume	of	competitors	such	as	Heineken.	The	company	generated	revenue	of	about	59.4	billion	U.S.	dollars	in	2023,	a	record	for	the	company.	AB	InBev	has	positioned	itself	as	a	market
leader	in	the	beer	industry,	capturing	over	a	quarter	of	global	market	share.	Budweiser	brands	Budweiser	is	AB	InBev's	premier	brand	and	the	brand	which	has	the	second	highest	value	of	any	beer	brand	in	the	world.	In	2024,	the	brand	was	valued	at	13.8	billion	U.S.	dollars.	In	the	United	States,	the	company's	top	market,	the	Bud	family	of	brands
generated	sales	of	over	5.3	billion	dollars	in	2023,	making	it	the	top	selling	beer	brand	in	the	country.	Since	backlash	from	an	ad	campaign,	AB	InBev's	Bud	Light	brand	has	continued	to	shrink	in	sales,	registering	a	24	percent	decline	in	2024.	Despite	this,	the	brand	is	the	second	ranked	beer	brand	in	the	United	States.	World's	largest	beer	company
AB	InBev	AB	InBev's	market	share	worldwide	26.9%	Anheuser	Busch	InBev's	beer	market	share	in	the	U.S.	34%	

How	much	did	anheuser-busch	sell	for.	Did	budweiser	sell	out	to	a	foreign	company.	How	much	budweiser	is	sold	per	year.	How	much	did	busch	family	sell	budweiser	for.	How	much	was	budweiser	sold	for.	Did
budweiser	sales	drop.	Did	budweiser	get	their	money	back.


